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Quick Intro...

Your Google Reviews aren’t just stars, they’re your
first impression, your online reputation, and your
most powerful free marketing tool. In a world
where people trust what they read online more
than word-of-mouth, building five-star reviews is
no longer optional. This Playbook shows you how to
earn reviews naturally, use them to boost your local

search rankings, and turn them into powerful social

proof. Whether you’re a café, tradesperson, or

retailer, it’s time to take control of your reputation.

The 3 Things You’ll Learn...

01 Build A Reputation That Customers Trust

Learn why Google Reviews are today’s word-of-mouth and how to
create brilliant customer experiences that naturally lead to positive,
honest feedback from real customers who trust you.

02 Ask For Reviews Naturally Without Sounding Pushy

Discover smart, simple ways to ask for Google Reviews at the
perfect moment in your customer journey, making it feel natural,
helpful, and easy for your customers to say yes.

03 Turn Reviews Into Powerful Marketing Proof

Find out how to showcase your best reviews on your website,
social media, and real-world materials, helping new customers
trust you instantly, before they’ve even spoken to you!



Google Reviews are
your business’s first
Impression, driving
trust, clicks, and local
visibility before a
customer even
contacts you



WHY GOOGLE
REVIEWS MATTER

It doesn’t matter if you run a coffee shop in York, a plumber’s business in Cardiff, or a
beauty salon in Brighton, when someone searches for what you do, your Google
Reviews will be one of the first things they see.

They’re no longer an optional “nice to have.” They’re the first thing your future customers
trust. According to a 2024 BrightLocal survey, 87% of UK consumers read online reviews for
local businesses, and 81% say they trust them as much as a personal recommendation. Put
simply: if you don’t have good Google Reviews, you might never even get a phone call.

Why Reviews Drive Local Business Decisions

When people are searching on Google for a business near them, it shows them a
shortlist. What they see first is the business name, a photo, and your star rating.
They don’t know how lovely your team is. They don’t know how hard you’ve worked.

They just see those stars.

/ A business with 4.8 stars from 50+ reviews looks trustworthy

A business with 3.2 stars and five old reviews looks risky

People will click the higher-rated business first. This is happening all day, every day.

Your Google star rating is your digital
shop window... keep it clean, bright,

and welcoming, because most people
will judge your business before they
ever walk through your door.




Trust Is Built Before People Even Call You

It used to be that a customer found your website, read about your services, and
decided if they liked you. Now, they’ve made up their mind before they even click your
website.

Your Google star rating, the number of reviews, and what people are saying, that is
your first impression. And Google knows this. The more positive reviews you have, the
more Google’s algorithm believes you’re a trusted local business. As a result, you’ll
appear higher in:

Local search results Google Maps searches “Near me” results

Think of Google Reviews as a trust loop: the more positive reviews you earn, the more
people trust you, click your business, and become new customers, who then leave
more reviews to keep the cycle going.

It’s a powerful
trust loop

Local search results Local search results




Check Your First Impression

Search for your own business name on Google right now.
Then search for your service and your location (e.g., “Italian restaurant, Dundee” or
“dog walker, Barnsley”).

e Where do you show up?
e What do people see first?
e Are your competitors showing higher star ratings than you?

If your star rating is lower than your competitors (or you don’t appear at all) this
Playbook will help you change that.

Understand How Many Reviews You Need

For most small UK businesses, a target of 30 to 50 reviews is enough to build trust in
your local area. If your competitors only have 10 reviews, then reaching 25-30 will
make you the obvious first choice.

If they have 100+, you’ll need to aim higher, but don’t worry. We’ll show you how to
build your numbers naturally and steadily without begging for them.

Check your business on Google like a
stranger would... no bias, no excuses.
- — If your reviews don’t impress you,
they won’t impress your next
4 \ customer either.




Star Rating Vs Review Count

A business with 20 reviews at 5.0 stars looks better than a business with 200 reviews at
3.5 stars.

But... quantity builds confidence. If people see “Rated 4.8 % %%k %k % (148 Google
Reviews)”, they will trust that more than just a few 5-star reviews.

Your first goal: at least 20 reviews at 4.7 or higher.
Your longer-term goal: consistently adding reviews every month.

The Bottom Line

In 2025, your Google Reviews are often the first, ,/
and sometimes the only, impression people will —
have of your business.

e They decide if people trust you.
e They influence whether people click your
profile.
¢ They shape your rankings on Google Maps and
local search results.
If you don’t actively build and protect your Google Reviews, you are leaving your

reputation in the hands of others and potentially losing customers to the business
down the road.



Google Reviews have become
today’s word-of-mouth, giving
small businesses public,
permanent proof of their
reputation that reaches far
more people than personal
recommendations ever could



GOOGLE REVIEWS
VS WORD-OF-MOUTH

Once upon a time, if someone needed a plumber, a café, or a solicitor, they
asked a friend or neighbour for a recommendation. Word-of-mouth ruled the
streets.

Today? They still ask Google.

When people search for “best café near me” or “recommended accountant in
Leeds”, they trust the reviews they find online, whether they know the reviewer or
not. A glowing Google Review now carries the same weight as your mate down the
pub saying, “You’ve got to try this place.”

The difference?

¢ Personal recommendations reach one person at a time.
¢ Google Reviews reach everyone who’s searching, 24/7.

Permanent, Public, And Searchable Proof Of Quality

A face-to-face recommendation is great, but it's private. A Google Review is:

Public
Permanent (unless removed by Google)
Visible exactly when someone is searching

Instead of relying on a friend’s recommendation that you might forget, people see
dozens of reviews instantly, with real feedback about:

e Service quality
¢ Friendliness

e Speed

e Value for money

This is why reviews are now more powerful than traditional word-of-mouth.



Why Small Businesses Can’t Rely On Word-0f-Mouth Alone

Word-of-mouth still matters, but it’s not enough.

Small businesses in the UK face tough competition. Customers are busy, distracted, and
flooded with choices. If they don’t find your business online with strong reviews, they’ll
go elsewhere, whether or not you have loyal fans in real life. Even your regular
customers check your reviews when recommending you to a friend.

They’ll say:
"Here’s the place I told you about... it’s got loads of 5-star reviews on Google, too."

Your Google Reviews are your digital reputation, working for you when you’re busy
serving your customers.

Reviews Don’t Replace Good Service... They Amplify It

Online reviews don’t replace the human side of your business, they amplify it. If your
café has great coffee but rude staff, your reviews will reflect that. If your plumbing
service is quick and friendly, your reviews will reflect that too.

Focus on creating brilliant experiences...

Google Reviews will follow naturally




Example: Sarah’s Florist In Cheltenham

Sarah ran a successful florist in Cheltenham for 12 years, relying on locals and repeat
customers. But those referrals slowed down and Sarah wanted more referrals from a
wider net of customers.

She asked 10 new customers for a quick Google Review and, within two weeks, her
business was showing on Google Maps with a 5.0 rating.

By the end of the month, three new customers told her: "We found you on Google and
saw your lovely reviews."

That’s how quickly your digital word-of-mouth can grow. Google Reviews have replaced
casual referrals as the first place people check when deciding who to trust.

/ A personal recommendation will always be valuable

/ But a five-star Google rating reaches far more people, far more often

You still need to give people something to rave about. But if your happy customers
aren’t leaving reviews, you’re missing the chance to let Google do the talking for you.
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Google Reviews help
your business rank
higher in local searches,
making you more visible
to nearby customers
ready to buy



HOW GOOGLE REVIEWS
BOOST YOUR LOCAL SEO

Google doesn’t just show the most relevant businesses, it shows the most trusted
ones.

Your Google Reviews directly influence where your business appears in local search
results and on Google Maps. The more positive reviews you earn, the higher your chances
of showing up when people search for:

e “Coffee shop near me”

e “Electrician Selby”

e “Dog groomer York”

It’s not just about having a profile, it’s about showing Google (and customers) that people
like what you do.

How Google Maps Prioritises Trusted Businesses

When someone searches locally, Google uses three key factors to decide what to show:

1 Relevance: Does your business match what the person is looking for?
Distance: How close are you to where they are searching?

Prominence: How well-known and trusted is your business online?

Reviews play a major role in that prominence score. A business with:

Lots of recent, positive reviews Detailed customer feedback
A consistently high star rating

...is far more likely to appear in the top 3 results (called the “Local Pack”) that
most people click on first. 13
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‘Near Me’ Searches And Why Reviews Make You Stand Out

“Near me” searches have exploded in the UK over the past five years. These searches

are high intent, the person is ready to buy, book, or call right now.

When someone searches:

e “Thai restaurant near me”
e “Carpet cleaner near me”
e “Dentist near me”

Google quickly shows the most
trusted businesses closest to
the person’s location.

If your reviews are better and
more recent than your
competitors’, you’ll be the first
name they see.

Google

Selby Dental Care - Selby Dentist
10 (487) - Dentist

(4] @
Directions
Park Street Dental Practice
45 (143) - Dental chnec [.+] @
Open - Choses 5 pm Directions
The Crescent Dental & Implant Centre
50 j - Denbist © L4

More places  »

Keep your Google Reviews fresh by
asking for new ones regularly. Recent

reviews show Google (and your

customers) that you’re still active,
trusted, and the best local choice right
now.




Local SEO Without A Big Budget

Most small businesses can’t afford to spend thousands on SEO agencies. But building
Google Reviews is free, and one of the most powerful ways to improve your local visibility.

Add reviews... move up the local rankings

Stay active on your Google Business Profile... stay relevant

Answer reviews... show Google you’re engaged

Local SEO doesn’t have to be complicated. It just has to be consistent.

We’ve mentioned Google Profiles a lot. If
you don’t have one, don’t worry. You can
read our Playbook about how to master
Google Profiles...




Five-star Google
Reviews work best
when customers share
real stories about what
they loved, helping build
trust through honest,
detailed feedback that
future customers
connect with



WHAT MAKES A FIVE STAR REVIEW?
(AND HOW TO ASK FOR ONE!)

A five-star review is great, but what really convinces future customers is what people
say, not just the stars they click. There’s a big difference between:

“Great service.”
...and

“Used Dave’s Plumbing to fix a burst pipe on a Sunday afternoon,
arrived within 30 minutes, super professional, and didn’t overcharge. Highly

recommend if you’re in the Glasgow area.”

See the difference? The second one builds trust, personality, and detail that future
customers relate to.

What A Good Review Looks Like

A strong five-star Google Review often includes:

/ What the person bought or booked
/ How fast or professional the service was
/ Why they would recommend the business

/ The local area (which helps your SEO)

Example for a dog groomer: “Brilliant service from start to finish.
Booked in last minute for our nervous rescue dog. Andrea made her feel so calm,
and she looks amazing! Highly recommend to anyone in Eastbourne.”

17



Timing Is Everything: The Best Moments To Ask

Asking for a review can feel awkward if you get the timing wrong. But done right, it

feels natural, even expected. The best time to ask for a review is when your customer

is at their happiest. Look for moments like:

After a job is completed
successfully

When a customer thanks you for
great service

Scan the QR code to
leave us a review on

Google

Right after a product is delivered
and they’ve used it

After they’ve rebooked, or
recommended you to someone else

Don’t treat Google Reviews as a last-
minute afterthought... bake your review
request into your entire customer journey,

so by the time you ask, it feels like the
natural next step, not an awkward plea
for attention.




Automate Your Review Requests (But Keep Them Human)

If you use booking software, invoicing tools, or CRMs like Square, Stripe, or Fresha,
you can automate your follow-up emails to include a review request. Example flow:

Send an automated
“Thank You” email

Complete the service Includ.e & G.oogle
Review link

But don’t overdo it! Don’t spam people. Don’t beg. One simple, helpful follow-up is
enough. The biggest barrier to reviews is effort. Send them a direct link to your
Google Reviews page so they don’t have to search for you.

You can create your direct link here:

https://support.google.com/business/answer/7035772

Then copy and paste that link into:

Your email footer
WhatsApp or SMS follow-ups

Your website’s thank-you page

Ask for reviews at the right moment, make it easy, and build it naturally into your
sales flow, because when the process feels effortless, more customers will leave
reviews without you ever sounding pushy. 19



How To Reply To Positive Reviews And Build Trust

The GOLDEN RULE is to thank every customer who has left a review. Positive reviews
are your easiest wins so don’t waste them by saying nothing. A short, warm thank-
you builds connection and shows future customers you care.

Example review: “Lovely haircut and friendly staff. Will definitely be
back!”

Example reply: “Thanks so much for your kind words, Emma — we’re really glad you
enjoyed your visit. See you again soon!”

Keep it:

Personal (use their name if possible)
Warm, not robotic
Friendly and welcoming

Every time you reply to a review, you’re also keeping your Google Business Profile
active and engaging, which Google sees as a trust signal.

How To Respond To Negative Reviews Without Losing Your Cool

The GOLDEN RULE is to stay calm, professional and human. Bad reviews sting, but
your response speaks louder than the complaint. Future customers will judge your
professionalism based on how you handle criticism.

Example review: “Food was cold and staff were rude.”

Example reply: “Hi Alex, thanks for your feedback and I’'m sorry we let you down.
We take this seriously and will review what happened. If you’d like to discuss further,
please call me on 01234 567890.”

Key points:

Acknowledge the issue without arguing
Stay calm and polite, even if you disagree
Offer to resolve it privately

Never argue in public either! Getting defensive makes you look unprofessional,
even if you’re right. Always take the high road and apologise if needed, explain
your side calmly, and invite the customer to talk offline.

20



Fake reviews and silence
damage trust... real,
consistent feedback and
thoughtful replies build a
lasting reputation




COMMON MISTAKES
SMALL BUSINESSES MAKE

Even great businesses lose trust when they fake reviews, ignore feedback, or leave
their Google profile unloved... protecting your reputation means staying honest,
responsive, and active.

Don’t Fake It: The Dangers Of Fake Reviews

It might be tempting to ask your mates, family, or staff to leave glowing reviews — but
Google’s algorithms are smart. Fake or spammy reviews can lead to:

Your profile being flagged for suspicious activity

X Reviews being removed by Google
Permanent damage to your trust score

Customers are smart too. If all your reviews look like this:

“Great place.”
“Really good.”

...people won’t trust them. Trust is built by honesty. Ask real customers for real
feedback. That’s what lasts.

Focus on earning real reviews from real
customers, because one honest five-star

review is worth more than ten fake ones that
Google deletes and your future customers
don’t believe.




Why Friends And Family Reviews Can Backfire

Google wants reviews from customers, not cousins. If your reviews come from people
who’ve never used your service (or are all posted from the same location/device), Google
may:

e Remove them
e Lower your prominence in search
e Penalise your Google Business Profile

It’s not worth the risk. Real reviews, even if they take longer to get, carry much more
weight.

Ignoring Reviews Is Losing Free Marketing

Another common mistake? Doing nothing. When you ignore your Google Reviews:

You leave your reputation to chance
You miss an easy way to build trust
You waste a free opportunity to market your business

Every review is public social proof. Replying to them keeps your profile active, warm, and
approachable. If a customer checks your reviews and sees zero replies, they’ll wonder:
"Are they still in business? Do they even care?"

Stop chasing shortcuts and start showing up!
Real customer reviews and thoughtful

replies build long-term trust, while fake
feedback and silence send your business
straight to the bottom of the search results.




Your Google Reviews are
powerful social proof so
share them across your

website, social media,
and real-world
marketing to build trust
betfore customers even
contact you



TURNING REVIEWS INTO SOCIAL
PROOF IN YOUR MARKETING

Your Google Reviews shouldn’t just sit on your Business Profile. Share them across your
marketing channels to build instant trust. Practical ways to do this:

Add a reviews widget to your website homepage (many website
builders like Wix, Squarespace, and WordPress make this easy)

Screenshot your best reviews and post them on
Instagram, Facebook, or LinkedIn

Create a regular “Thank You Thursday” social post
sharing a kind customer comment

When people see real voices praising your work, it removes doubts before they’ve even
spoken to you.




Show Off Your Stars In Your Shop Or Van

Don’t keep your reviews hidden online... put them where people can see them in real life:

e Add “Rated 4.9 on Google” to your shop window

¢ Print your Google rating on menus, flyers, or loyalty cards

e Add it to your van or business cards: "Trusted by 250+ happy customers on Google
Reviews"

This helps you build local recognition and credibility before someone even checks Google.

Build Trust Before They Even Speak To You

Google Reviews act as your silent sales team, working behind the scenes to warm people
up to your business. When someone finds you online and sees dozens of positive reviews,
they already believe:

You’re trusted
Other people like them had a good experience
It’s worth contacting you

They’re more likely to call, book, or visit — without you ever having to convince them first.

\ /
Put your Google star rating wherever
-~ - people first notice your business... on
your shop window, van, or flyers etc so
- -

trust starts building before they’ve
Y 4 \ even searched your name online.



Google Reviews reflect
your service, but your real
success comes from
creating experiences
people genuinely want to
recommend



REVIEWS AREN’T THE
END OF THE STORY

It’s easy to get obsessed with star ratings and numbers. But don’t forget, Google
Reviews are only a reflection of your customer experience. If your service is average, no
review trick will save you. If your service is exceptional, the reviews will follow
naturally. Focus on:

Friendly, helpful service
Doing what you said you would do
Making people feel valued

Great reviews are simply what happens when people walk away happy.

Happy Customers Become Repeat Customers

A happy customer who leaves you a Google Review is more likely to:

Come back again
Recommend you to friends
Share your business online

So when you earn a five-star review, you’re not just building your profile, you’re
building your future pipeline of loyal customers.

Keep Improving, Keep Growing ‘

Google Reviews help you grow, but they’re not the final goal.
The real goal is to:

Serve people well '
Stay proud of what you offer

Build a business that lasts

Reviews reflect your journey, but your actions shape your reputation.

28
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Want to turn this Playbook into practical use?
(and ask AI to help cheat )

1) Open ChatGPT and start a new chat.
2) Upload this Playbook by hitting the + button.

4) Copy and paste the below into the dialogue box (editing the relevant part)...

“You are my digital marketing specialist. First and foremost scan my website: [enter url] to understand
what I do, my brand and my tone. I've attached the playbook “The 5-Star Google Review Formula” -
please ensure you follow it’s theory, guidance and advice.”

followed by any of the below prompts (editing the relevant parts)...

Building Reviews Naturally
e “Give me a polite email template I can send to happy customers asking for a Google Review without
sounding pushy.”
e “Write a WhatsApp message I can send to a repeat customer that encourages them to leave a
Google Review.”
e “Help me design an automated follow-up sequence in [Square/Stripe/Fresha/etc.] that thanks
customers and asks for a review.”

Improving Review Quality
e “Suggest 5 different ways I can guide customers to leave detailed reviews (including service, speed,
friendliness, and location).”
e “Rewrite this generic 5-star review into something more descriptive and persuasive for future
customers.”

29
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Responding to Reviews
e “Write 3 variations of warm, personal replies to positive reviews for my [business type].”

e “Help me draft a professional response to this negative review that stays calm, apologises, and
invites the customer to contact us privately.”

Turning Reviews into Marketing Proof
e “Create 5 Instagram captions using my best reviews as social proof.”
o “Write copy for my homepage that highlights my Google star rating and number of reviews in a
compelling way.”
e “Draft a ‘Thank You Thursday’ social media post sharing a real customer review.”

Staying Consistent

e “Give me a monthly checklist to make sure I'm keeping my Google Reviews fresh, replied to, and
visible across my marketing.”

Audit

e “Audit my website and tell me where I should add Google Reviews or testimonials to increase trust.”

e “Does my homepage clearly show my Google rating and number of reviews? If not, suggest wording
and placement.”

e “Suggest 3 design ideas for displaying reviews on my product/service pages.”
e “Review my contact page and tell me if I should add reviews or trust signals there.”

e “Give me a list of high-impact places (homepage, checkout, footer, blog sidebar) where I should add
Google Reviews for maximum trust.”

30



Reviews Reflect, They Don’t Define

A five-star review reflects a great service, but it doesn’t define
who you are as a business. Focus on making people’s lives
better, whether you have 5 reviews or 500.

GO FOR IT!

You’ve got everything you need to turn your Google Reviews
into a steady stream of trust, clicks, and new customers. Don’t
wait for the perfect moment... start today. Ask one happy
customer. Share one great review. Build one piece of trust at a
time. It won’t be perfect, but it will be progress.

\ ' , No one else will build your
reputation for you. But you’ve
- & got the tools, the talent, and
the passion to make your
business stand out. Start
- “ asking, keep improving, and
trust that your efforts will pay
, \ off. Your next five-star review
is waiting... go claim it.



WHO IS THE SME
MARKETING GUY?

The SME Marketing Guy is built around a simple
idea: marketing should be accessible, practical,
and actually make a difference to your business.

I’m Ed Carney, a commercially focused marketer
with over 25 years’ experience working within
fast-paced, high-growth businesses, partnering
with senior teams to drive real commercial
results. I've built and delivered digital marketing,
PR, brand propositions and strategic marketing
plans, alongside CRM systems and AI-led
automation, generating over £1m in annual
revenue impact and achieving 400%+ ROI.

Everything here is based on real-world delivery,
turning complex ideas into clear, practical
marketing that generates enquiries, strengthens
your pipeline, and supports growth.

The SME Marketing Guy is my way of making that
experience available to small businesses without
the cost, complexity, or commitment of a
traditional agency. You can take the strategies for
free and apply them yourself, or work with me
directly to put them into action in a way that fits
your business and your budget.

DISCLAIMER

THE SME

MARKETING GUY

If you’d like help putting
any of this into action
within your business, The
SME Marketing Guy can
work with you directly to
implement it in a way
that’s practical, focused,
and aligned to your goals.

Whether you need
support refining the

approach, prioritising what
to do first, or getting
everything set up and
moving, you don’t have to
figure it out alone.

If that sounds useful, get
in touch and we can have a
straightforward
conversation about how to
move things forward.

This playbook has been created by The SME Marketing Guy to provide small businesses with clear, practical marketing guidance. Every effort

has been made to ensure the content is accurate, relevant, and useful at the time of publishing.

Marketing is always evolving, and results will vary depending on your business, market, and how the strategies are applied. This guide is
designed to offer proven, real-world insights, but should be used as a practical resource rather than a substitute for tailored advice.
The SME Marketing Guy is not liable for any decisions made based on this content or for any outcomes resulting from its use. You are

encouraged to adapt the ideas and approaches to suit your specific goals and circumstances.

If you’d like support putting any of this into action, you can get in touch directly to discuss your business and how it can be applied.
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	Don’t treat Google Reviews as a last-minute afterthought... bake your review request into your entire customer journey, so by the time you ask, it feels like the natural next step, not an awkward plea for attention.
	Automate Your Review Requests (But Keep Them Human)
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	Even great businesses lose trust when they fake reviews, ignore feedback, or leave their Google profile unloved... protecting your reputation means staying honest, responsive, and active.
	Don’t Fake It: The Dangers Of Fake Reviews
	Your profile being flagged for suspicious activity
	Reviews being removed by Google
	Permanent damage to your trust score

	Focus on earning real reviews from real customers, because one honest five-star review is worth more than ten fake ones that Google deletes and your future customers don’t believe.
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	Ignoring Reviews Is Losing Free Marketing
	⚠️ You leave your reputation to chance  ⚠️ You miss an easy way to build trust  ⚠️ You waste a free opportunity to market your business

	Stop chasing shortcuts and start showing up! Real customer reviews and thoughtful replies build long-term trust, while fake feedback and silence send your business straight to the bottom of the search results.
	Your Google Reviews are powerful social proof so share them across your website, social media, and real-world marketing to build trust before customers even contact you
	TURNING REVIEWS INTO SOCIAL PROOF IN YOUR MARKETING
	Your Google Reviews shouldn’t just sit on your Business Profile. Share them across your marketing channels to build instant trust. Practical ways to do this:
	Add a reviews widget to your website homepage (many website builders like Wix, Squarespace, and WordPress make this easy)
	Screenshot your best reviews and post them on Instagram, Facebook, or LinkedIn
	Create a regular “Thank You Thursday” social post sharing a kind customer comment
	JOE’s Plumbing
	0800 1234567

	Show Off Your Stars In Your Shop Or Van
	Build Trust Before They Even Speak To You
	✔️ You’re trusted  ✔️ Other people like them had a good experience  ✔️ It’s worth contacting you

	Put your Google star rating wherever people first notice your business... on your shop window, van, or flyers etc so trust starts building before they’ve even searched your name online.
	Google Reviews reflect your service, but your real success comes from creating experiences people genuinely want to recommend
	REVIEWS AREN’T THE  END OF THE STORY
	It’s easy to get obsessed with star ratings and numbers. But don’t forget, Google Reviews are only a reflection of your customer experience. If your service is average, no review trick will save you. If your service is exceptional, the reviews will follow naturally. Focus on:
	✔️ Friendly, helpful service  ✔️ Doing what you said you would do  ✔️ Making people feel valued
	Happy Customers Become Repeat Customers
	Keep Improving, Keep Growing
	➡️ Serve people well  ➡️ Stay proud of what you offer  ➡️ Build a business that lasts

	Reviews Reflect, They Don’t Define

	GO FOR IT!
	No one else will build your reputation for you. But you’ve got the tools, the talent, and the passion to make your business stand out. Start asking, keep improving, and trust that your efforts will pay off. Your next five-star review is waiting... go claim it.
	WHO IS THE SME MARKETING GUY?
	The SME Marketing Guy is built around a simple idea: marketing should be accessible, practical, and actually make a difference to your business.
	I’m Ed Carney, a commercially focused marketer with over 25 years’ experience working within fast-paced, high-growth businesses, partnering with senior teams to drive real commercial results. I’ve built and delivered digital marketing, PR, brand propositions and strategic marketing plans, alongside CRM systems and AI-led automation, generating over £1m in annual revenue impact and achieving 400%+ ROI.
	Everything here is based on real-world delivery, turning complex ideas into clear, practical marketing that generates enquiries, strengthens your pipeline, and supports growth.
	The SME Marketing Guy is my way of making that experience available to small businesses without the cost, complexity, or commitment of a traditional agency. You can take the strategies for free and apply them yourself, or work with me directly to put them into action in a way that fits your business and your budget.


	THE SME
	MARKETING GUY
	If you’d like help putting any of this into action within your business, The SME Marketing Guy can work with you directly to implement it in a way that’s practical, focused, and aligned to your goals.
	Whether you need support refining the approach, prioritising what to do first, or getting everything set up and moving, you don’t have to figure it out alone.
	If that sounds useful, get in touch and we can have a straightforward conversation about how to move things forward.



